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POPULAR MECHANICS ADVERTISING SECTION 



J* H. MONRO®! President 
Man roc Calculating 


Machine Co., TtiC ♦* 
Orange, New Jersey 
At the ri^hf- 

LL* ALDRICH, 
District Manager, Fargo* 
K D„ Monroe Culcuhting 
Machine Co** luc- 



“One (tf Olfr M«t 

Consi*E«n( pTittluctrt** 
“thiwlic«n<nt(restc(tin learn- 
ingthit Mr, J. L,. Aldrich, man- 
ager of out Farve DistHd, haa 
te-ee ii flf u(Jf ntol yoigr Itoaincsa 
MwiiMint Cmits*, 

^Jlr. Aldrich joined our nlefl 
orffanintiocl tWDyemr^ABO. and 
tafl metedardfl t ►Tidily the VSlUttlQ 
Of hifl -sales. Hie work is of a 
veTj highordtr. and he Ja one of 
□qrertunt COtialsteUrt producers/* 
43fgued) J. It . M ON ROE, Pres. 

)leera*C*lf dUtina M*i']iirietlo. ,ine. 

InarHJM IncnnM— 

Wins Bif O^orttmity 
"When 1 enrolled for LaSalle 
treiDinK i n Business Ha na $r men t 
IwuonOrditrcJerk, I had never 
aotd anything. After complet- 
ini’ about three-qflferttn of th* 
training,, t stepped out from my 
salaried office job to ao^mnjis- 
eion pTEwaitisn lelliiig Men me 
Cilculitlno Machines. 

" r At the end of cigM^n montbt, 
»F infOffl* wm lSajf per cent 
Rreater than during any d,i 
month* bchrt 1 enrolled with 
LaSalle. Better yet. on April 1st 
rf this year I wm appolnteti Mon- 
roe District Manager for North 
Pofrnta, Janurggntingonareal 
W*ce«ain thiatww opportunity.” 
(aitfft*d) J. L. ALUfUCH. 


Learns “Management’'— 
Increases Income 153%% 



Machine 
N, J* 


. L, ALDRICH,, Fargo, N.Dnk, was 
an order clerk. He had never sold 
goods; had never held a managerial 
position.Todayhe signs himself M District 
Manager." His territory is all of North 
Da kot a, an d th e fi rm he re presents i s th e 
Monroe Calculating Machine Co. * Inc 
What this advancement means to 
Mr. Aldrich— aside from an increase of 
153#& in income— may be grasped 
from the fact that the Monroe Calculate 
mg Machine Co., Inc., operates the 
largest factory in the world engaged ex- 
clusively in, the production of calculat- 
ing machines (at Orange, N. J. ) ; main- 
tains offices in all the principal cities 
of the United States and Canada; sells 
its product in every comer of the globe. 

Mr* Aldrich frankly attributes his ad- 
vancement in large measure to LaSalle 
training in Business Management, 
LaSalle, he says, gave him the confi- 
dence to Cut loose and start Selling on 
commission. He is one of twenty Monroe 
men who ar$ winning advancement thru 


Clei k Becomes District Manager 
(jives Credit to LaSalle Training 

I^tSaile. Readhis letter — and that of his 


employer— quoted in the column at the 

Send for Free Boole™ 

''The Making of a Modem Executive” 

Are you content to peg away at task, 
far below your possibi lines— simply for 
lack of training in Business Manage* 
ment? — Especially when it can be so 
readily acquired in your spare time at 
home* without loss of an hour from work 
or a dollar of pay? 

The particulars of LaSalle training 
and service in Business Management 
are fully outlined in a 64-page book, 
“The Modem Executive and His Train- 
ing.' 1 It will pay you well to read it. 

The coupon brings it to you free, to- 
gether with a copy of “Ten Years' Pro- 
motion in One M — the story which has set 
thousands of men on the road to swift 
advance ment. 1 ^Tomorrow’ 1 mean s n ext 
month— a year from now — NEVER! 
For the sake of a brighter future, clip 
and mail the coupon NOW! 


LaSalle Extension University 


THE WORLD'S 


LARGEST BUSINESS T R A I Mf Nfi 

— FIND YOURSELF THRU LASALLEl^r 


INSTITUTION 


LASALLE EXTENSION UNIVERSITY Dept* 96* AR 
Other L*S*Ue Opportunities: LaSatle opens t he way to sin/ 
roas in every important field of bustneRg. 

I f uar* i ntereated In ane of the £ aid* indicated below , cheek here: 

□ Modem Solemun«bip: □ Ranking anel Finance. 

sSlE □*od*m For«nan,hip 

AMtlon Manager, Hinafnc □ Per*a*u»*l nod Ettptaj- 
furtr p * Artqat, Solicitor, anJ ment Maasgiioent. 
all positions in retail L whole* □ Railway Station 

Management. 

□ Cotiimerciol I.qw, 


CHICAGO 


■Bill IWDIUVUIIO 4 LI 1 C liall j n li 

sale, li r specialty ad ling. 

□ Either Account ancy. 

°DSS?** llinfff<,TBW:LL ' B ' B*ntk«ping. 

Traffic Jdanl^Cldbit-- 
Foreign and Domestic. 

D Lid u a trial MdOegtidtiit, 

□ Modern Buiiatu Corre- 
fpnoHjcPcc and Practice, 


□ Buflloesi Engliah. 

□ Commercial Spulab- 

□ Effective Speaklnff, 

QC. P. A,Co*cbl » r (or Ad- 
vanced Aero Lm l d n i ». 



Opportunities Ln Business ManaRcmfnt-' 
t would wetiime i n outlihe ot Mr jolury-dvuMinf 
plan, tbaethei 1 wi th a en m or 1 'The Mode m Ea ecu - 
tire and Hie TraininK, sIm copy of "Ten Yean 1 
promotion in One,” oil without obligati on - 


□ Business Management 

Training for Official, Managerial. Sale* am 

tJooi, 


Training 
partmentsl Executive posi 


and De- 


Address 


m*n 

coupon 

now 


present Position ... 


Age, 



